
Tier 1
FREE
Tier 1 inclusions are:

Activities Brochure: included in all
editions for the year.
Website page: a webpage for the entire
year.

Tier 2
$100/year

Tier 1 platforms included, PLUS:
Facebook: two posts a year.
E-newsletter: one e-newsletter spot a
year.

Further information about our platforms,
their reach, and your inclusion in them, is
provided below.

Starting 2025 we’re excited to offer new
marketing opportunities to our permanent
hall hirers! Permanent hall hirers can access
our marketing platforms through two new
AGCS Family Marketing tiers:

AGCS FAMILY
Information & Prices 
for Marketing with AGCS

300 People
Receive our 
Activities Brochure

1,000 People
Visit our Website

Up to 
10,000 People
See our Facebook & Posts

1,500 People
Receive Our E-News 
(per term)

EVERY MONTH:

Hall hirers who would like
to be featured on either
Tier 1 or Tier 2 platforms
need to fill out our AGCS
Family Marketing Form by
Sunday 1 December.



PAYMENTS & 
DUE DATES
All hirers who would like to be
included in both AGCS Tier 1 or Tier 2
platforms need to complete and
return the AGCS Family Marketing
Form by Sunday 1 December. 

We ask hirers on both tiers to
complete the marketing form to
ensure we have accurate information.
Unfortunately we cannot include hirers
on any of our platforms (including
website and brochure) if this form is
not completed.

If you are opting for AGCS Family 
Tier 2, payment is due by 
15 December 2024. We cannot begin
our promotions of your activity until
payment is made.

Further information about our
platforms, their reach, and your
inclusion in them, is provided below.

We value our permanent hall hirers and
know that the services and activities you
provide are of great benefit to the
Aspendale Gardens community. That’s why
we see the success of our permanent hall
hirers as a success for our community
centre. To this end, we’re continuing to
provide our activities brochure and
website as free platforms and we’ll be
updating their design to improve the
visibility of hirer activities. But we’re also
providing the opportunity for permanent
hall hirers to pay for further promotion on
our platforms.

Promoting your activity with Aspendale
Gardens Community Service is an
opportunity to be featured on marketing
platforms that are grown and sustained by
our in-house Marketing & Communications
Officer. Our specialist knowledge is
constantly developing the reach of our
platforms through the Aspendale Gardens
and wider City of Kingston community.

Marketing with AGCS is also an opportunity
to tap into the rich community network
which we’ve built and maintained for over
20 years as a community hub. We have
around 1,200 in-person visitors to our
community centre every week, but our
relationship with the community goes far
beyond a single visitor or a single activity.
Parents or grandparents who bring their
children to the centre have later attended
our adult art or exercises classes.
Community members who casually hire our
hall have learned about and attended
playgroup or messy play. We have long and
sustained relationships with the friends
and families of the visitors to our centre.

We recognise that the customer base of
AGCS and of our permanent hall hirers are
almost identical, from local adults and
seniors looking for classes, support, and
community connection, to children looking
for play-based or educational activities.
We see cross-promotion as an opportunity
for both AGCS and our hall hirers and hope
to work more collaboratively in the future.

www.surveymonkey.com
/r/SDWPQV2

http://www.surveymonkey.com/r/SDWPQV2
http://www.surveymonkey.com/r/SDWPQV2


ACTIVITIES BROCHURE

Where Permanent Hall Hirers are
currently included:

In 2025 Hall Hirers will instead be included
in the main body of the brochure:

Our activities brochure is our main physical
marketing platform. A new brochure is
printed every term and placed at multiple
locations around the centre, including the
front doors, front office, and the kinder. The
office staff distribute the brochure to all
newcomers or anyone looking to know
about our programs.

We’re continuing our practice of having all
permanent hall hirers in our activities
brochure for free. As of 2025, we’re
improving hall hirer visibility by removing
the “other activities” page and adding your
activities in the main body of the brochure.
Hall hirers will be indicated as “external
providers”. To ensure we have up-to-date
information, hall hirers who would like to be
in our activities brochure need to fill out
the AGCS Family Marketing Form. 

300 Brochures 
Taken Every Month by
Visitors to our Centre



The information & booking links for all
AGCS activities are directed through our
website (www.agcsinc.org.au). Our website
is listed on various other websites including
Neighbourhood Houses Victoria, Playgroup
Victoria, the Container Deposit Scheme,
and the City of Kingston.

We’re continuing our practice of having all
hall hirers on our website for free. Hall
hirers who want to continue being on our
website need to fill out the AGCS Family
Marketing Form.

WEBSITE

FACEBOOK

Facebook is our daily platform for news &
updates.

As part of Tier 2, permanent hall hirers can
be advertised on our Facebook twice a
year. Towards the end of 2024/start of
2025 we will send you a schedule of when
your posts will be featured on our
Facebook and you can indicate your
preferred times through the AGCS Family
Marketing Form. If you have specific
content you want to share, please send
this to us 2 weeks before your scheduled
post. If we don’t receive any post
information and images 2 weeks before, we
will repost the activity information and
images we already have from you.

1,000 
Unique Website Visitors 
Every Month

3,000 - 10,000
Facebook Profiles
Reached Every Month

Up to 1,000
Facebook Profiles
Reached for Every Post



E-NEWSLETTER

Activity spots:

1,500 Contacts
Receive Our E-News

70% Opens
An average of 1,000
people open our e-news

17.5% Clicks
Onto links in our e-news

Industry standard open rate is 10%

Industry standard 
click through rate is 3%

News spots:

An e-newsletter is sent at the end of each
term to all participants at our centre, to
promote for the next term.

Tier 2 permanent hall hirers can be
featured in our e-newsletter once a year in
an activity spot or under the “AGCS News”
section. An activity spot simply lists the
activity, date & time, and booking links. A
news spot is an opportunity to share any
announcements (e.g. an upcoming
performance, or a particular achievement
of students, etc.) which can also be an
effective way of promoting the activity.

Hall hirers who are in Tier 2 will be sent a
schedule of when they will appear in our e-
newsletter (you can indicate your
preferred times through the AGCS Family
Marketing Form). If you want to be in the
‘news’ section of our newsletter, you must
send us information by Week 6 of the term
you are featured in (dates will be sent to
you). Otherwise, we will include you in an
activity spot and use the information
already provided.



All hirers who would like to be
included in both AGCS Tier 1 or Tier 2
platforms need to complete and
return the AGCS Family Marketing
Form by Sunday 1 December. 

We ask hirers on both tiers to
complete the marketing form to
ensure we have accurate information.
Unfortunately we cannot include hirers
on any of our platforms (including
website and brochure) if this form is
not completed.

If you are opting for AGCS Family Tier
2, payment is due by 15 December
2024. We cannot begin our
promotions of your activity until
payment is made.

ADDITIONAL
INFORMATION

Please note that we require all hall hirers to
keep updated information on programs,
dates and times, etc. If there are any
changes to the program, please send an
email to enquiries@agcsinc.org.au. We may
edit or ask for edits of information
provided to keep all our marketing in
conformity with AGCS standards. 

We will not publish any content that does
not align with AGCS values (including
content that breaches child safety, or is
homophobic, racist, sexist, or otherwise
exclusionary) and will ask for any new
materials to be provided.

We require participants to have consented
to appearing in photos provided to us. For
photos featuring children, the consent of
the child and parent is required.

PAYMENTS & 
DUE DATES

www.surveymonkey.com
/r/SDWPQV2

http://www.surveymonkey.com/r/SDWPQV2
http://www.surveymonkey.com/r/SDWPQV2

